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KEY MESSAGES  

• Inflation. Consumer prices fell by 0.1% month-on-month in February, mainly due to lower prices 

in the food and non-alcoholic beverages category. Year-on-year, the price level rose by 1.4%. 

However, according to the CNB, core inflation remains at a relatively high level, as does the 

inflation rate for services.  

• Food prices. Within the food and non-alcoholic beverages category, month-on-month price 

declines were seen primarily in cheese (by 1.5%), cereals (by 1.9%), pork, chocolate, and cocoa 

(both by 2.2%), and margarine (by 16.9%). Year-on-year, the growth in prices of cereal products 

slowed to 1.5%, while prices of semi-skimmed milk fell by 20.4% and of oils and fats by 21.3%. 

• Retail sales. Retail sales (excluding motor vehicles) rose by 1% month-on-month and 5% year-

on-year in real terms in January. Month-on-month, sales of fuel rose by 1.2% and sales of non-

food goods by 1.7%, while food sales remained flat. In year-on-year terms, sales of food (+0.3%), 

fuel (+7.3%), and non-food goods (+7.8%) increased.   

• Labour market. According to the Czech Statistical Office (CZSO), the unemployment rate 

reached 3.3% in January, up from 3.2% in December. Year-on-year, it rose by 0.5 percentage 

points. According to supplementary data from the Labour Office, the situation is the worst in the 

Ústí nad Labem Region (unemployment at 7.5%), followed by the Moravian-Silesian Region 

(6.9%) and the Karlovy Vary Region (6.2%). Conversely, the lowest unemployment rates are 

reported in Prague (3.8%) and the Central Bohemian and Pilsen Regions (both 4.2%).  

• Exchange rate. In February 2026, the koruna remained relatively stable against the euro, 

fluctuating between 24.217 and 24.517. At the same time, the CNB left the key interest rate 

unchanged at 3.5% in February and stated that it assessed the risks to the inflation outlook as 

balanced. This signaled continuity to the market and helped dampen exchange rate fluctuations.  

• Tourism performance. The tourism sector continued to grow in 2024. Demand for 

accommodation services, the number of visitors, employment, and revenue all increased. Gross 

value added was 10.1% higher year-on-year and contributed significantly to the performance of 

the Czech economy. 

Indikátor Aktuální hodnota Předchozí report 

Míra inflace 02/2026 
meziročně + 1,4 % + 1,6 % 

meziměsíčně – 0,1 % + 0,9 % 

Ceny potravin 02/2026 
meziročně + 0,4 % + 1,3 %  

meziměsíčně – 1,5 % + 2,7 % 

Tržby v maloobchodě 

01/2026 

meziročně + 5,0 % + 1,8 % 

meziměsíčně + 1,0 % – 0,1 % 

Míra nezaměstnanosti 01/2026 3,3 % 3,2 % 

CZK/EUR (19.03.2026) 24,517 24,226 
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INFLATION AND FOOD PRICES 

Consumer prices fell by 0.1% month-on-month in February, mainly due to lower prices in the food 

and non-alcoholic beverages category. Year-on-year, consumer prices rose by 1.4% in the same 

month (0.2 percentage points less than in January).1  

Among food items, prices were lower than in January for cheese (by 1.5%), cereal products (by 1.9%), 

pork, chocolate, and cocoa (both by 2.2%), semi-skimmed milk (by 7.6%), and margarine (by 16.9%). 

Conversely, vegetable prices rose (+2.3%), mainly due to a 13.8% increase in potato prices and prices 

of eggs rose by 4.7%. Prices of non-alcoholic beverages fell by 2.8%. In the alcoholic beverages and 

tobacco category, prices for spirits and liqueurs fell by 3.1%, beer by 3.5%, and wine prices saw the 

sharpest decline (-6.2%). 

Prices moved in the opposite direction in the recreation, sports, and culture category, where prices 

for organized vacations and tours rose by 4.8%. Prices also rose in the transportation category, 

driven by more expensive fuel and lubricants (+1.2%). The impact of the war in the Middle East on 

fuel prices is expected to be reflected in the March figures.     

FIGURE 1: CONSUMER PRICE INDEX 

 

Data source: CZSO 

 
1 Consumer price indices - inflation - February 2026 | Rychlé informace 
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https://csu.gov.cz/rychle-informace/consumer-price-indices-inflation-february-2026
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Year-on-year, consumer prices rose by 1.4% in February (1.6% in January). The slowdown was driven 

primarily by prices in the food and non-alcoholic beverages category and the alcoholic beverages 

and tobacco category. Prices of cereals slowed their growth to 1.5%, and prices of non-alcoholic 

beverages to 1.7%. Furthermore, prices of semi-skimmed milk fell by 20.4% and prices of oils and 

fats by 21.3%. Nevertheless, some items saw a more significant increase; egg prices rose by 16.5% 

and beef prices by 22%. In the latter category, price growth slowed for wine (+0.9%), beer (+1%), and 

tobacco (+5.7%). 

In addition to alcohol and tobacco prices, the year-on-year increase in the price level was driven by 

prices of food services (+4.2%) and accommodation services (+6.8%). In the housing category, 

prices for heat and hot water rose by 2.2%, materials and services for minor repairs and maintenance 

by 3.4%, sewage charges by 3.8%, and water charges by 3.9%. Rental prices for housing (both 

existing and new leases) were also higher, up 6.1%. Prices for recreational services (+5%) and social 

care services (+9.7%) also pushed the price level upward. In contrast, year-on-year prices for fuels 

and lubricants fell by 8.4%. 

The resulting year-on-year inflation was slightly below the CNB’s forecast (1.6%), marking the lowest 

level since October 2016. The abolition of the renewable energy surcharge at the start of the year 

was compounded in February by a decline in food and alcohol prices, which eased inflationary 

pressures. Food prices are now rising at the slowest pace since the autumn of 2024.2  In the coming 

months, inflation will be affected by higher oil prices. However, according to the CNB, it could remain 

below the 2% inflation target. 

According to the Harmonized Index of Consumer Prices (HICP) methodology, food prices in the 

Czech Republic remained flat year-on-year, or at the same level as in February of last year. Within 

the European Union, food prices rose by an average of 2.4%. In neighbouring countries, food prices 

changed as follows: In Slovakia, they rose by 1.9%; in Poland, by 2.6%; in Germany, by 1.4%; and in 

Austria, by 2.3%.3 

  

 
2 Inflation falls to 1.4% in February, the lowest since 2016 - Czech National Bank 
3 Database - Harmonised Indices of Consumer Prices (HICP) 

https://www.cnb.cz/en/public/media-service/the-cnb-comments-on-the-statistical-data-on-inflation-and-gdp/Inflation-falls-to-1.4-in-February-the-lowest-since-2016/
https://ec.europa.eu/eurostat/web/hicp/database
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RETAIL SALES 

Retail sales rose by 5% year-on-year and 1% month-on-month in real terms in January. Sales of motor 

vehicles and related repairs fell by 5.2% year-on-year and 0.9% month-on-month. Statisticians 

recorded year-on-year sales growth in all major retail categories except for specialty stores selling 

food and household goods. Online sales and mail-order services contributed most to the sales 

growth.4  

Month-on-month, retail sales (excluding motor vehicles) rose by 1.2% for fuel, by 1.7% for non-food 

goods, and remained flat for food. Sales of motor vehicles and repairs fell by 0.9% in real terms 

month-over-month. 

Year-on-year, retail sales rose by 0.3% for food, 7.3% for fuel, and 7.8% for non-food goods. Sales 

increased in non-specialized stores with a predominance of food (+0.6%) and non-food goods 

(+6.3%), as well as in specialized stores selling pharmaceutical and medical goods (+3.9%), 

computer and communication equipment (+4.6%), clothing and footwear (+6.9%), cosmetics and 

toiletries (+8.5%), and products for culture, sports, and recreation (+9.1%). Sales in online and mail-

order stores saw the largest increase, rising by 18.7%. In contrast, sales in specialty food stores fell 

by 2.8%.     

 
4 Retail trade - January 2026 | Rychlé informace 

https://csu.gov.cz/rychle-informace/retail-trade-january-2026
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FIGURE 2: RETAIL SALES (JANUARY 2026) 

 

Data source: CZSO 
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LABOUR MARKET 

The unemployment rate stood at 3.3% in January. Unemployment among men was 2.8% and among 

women 3.8%. According to the CZSO, these initial figures for 2026 confirm a gradual trend, though 

the rising unemployment rate among women serves as a warning. The overall employment rate 

reached 75.4% (down 0.3 percentage points from January).5  

Additional data is provided by the Czech Labour Office, which recorded a total of 378,547 job seekers 

at the end of January, i.e., 58,031 more than a year ago and 26,000 more than in December. 

Statistics for individual regions6 show that the situation on the labour market remains quite varied 

across the country. Labour Office branches recorded the highest unemployment rates in the Ústí 

nad Labem Region (7.5%) and the Moravian-Silesian Region (6.9%), while the lowest rates were 

traditionally in Prague (3.8%) and in the Central Bohemian and Pilsen Regions (both 4.2%). A closer 

look at the districts reveals that the worst-performing districts are Most (10.3%), Karviná (9.9%), and 

Bruntál (9.3%). The unemployment rate is around 8% in the districts of Sokolov (8.2%), Chomutov, 

and Znojmo (8% and 7.9%, respectively). The situation is best in Prague-East and Prague-West (both 

1.8%) and in the Rychnov nad Kněžnou district (2.9%). 

The share of unemployed persons increased month-on-month in 74 districts, most notably in the 

districts of Znojmo, Jindřichův Hradec, and Jeseník (all by 0.9 percentage points), followed by the 

districts of Bruntál and Český Krumlov (by 0.8 percentage points). The situation in the Brno-město 

district is noteworthy, as its 6.1% rate is above the national average, while the neighbouring Brno-

venkov district reports an unemployment rate of 4.1%. The greatest mismatch between supply and 

demand is in the Ústí nad Labem Region, where there was an average of nine job seekers per 

vacancy, and as many as 17 in the Děčín district.    

 

EXCHANGE RATE 

Over the past month, the exchange rate of the Czech koruna against the euro fluctuated between 

24.223 and 24.517.7 

The CZK/EUR exchange rate remained stable over the past month, fluctuating within a relatively 

narrow range without any significant swings (with a slight weakening in mid-March). The stability of 

the exchange rate was mirrored by the monetary policy environment, as the CNB Board left the two-

week repo rate unchanged at 3.5% at its February meeting. At the same time, in its winter forecast8, 

 
5 Rates of employment, unemployment and economic activity - January 2026 | Rychlé informace 
6 Nezaměstnanost v lednu 2026 z pohledu regionů | ÚP 
7 Czech koruna (CZK) 
8 Monetary Policy Report – Winter 2026 - Czech National Bank 

https://csu.gov.cz/rychle-informace/rates-of-employment-unemployment-and-economic-activity-january-2026
https://up.gov.cz/nezamestnanost-v-lednu-2026-z-pohledu-regionu
https://www.ecb.europa.eu/stats/policy_and_exchange_rates/euro_reference_exchange_rates/html/eurofxref-graph-czk.en.html
https://www.cnb.cz/en/monetary-policy/monetary-policy-reports/Monetary-Policy-Report-Winter-2026/
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the CNB anticipated that short-term rates would remain roughly stable in the first half of the year, 

which contributed to calm market developments. Geopolitical tensions related to the war in the 

Middle East, which have been driving up oil prices significantly since the beginning of March, could 

pose a risk for the coming period. These tensions could also affect the koruna exchange rate through 

deteriorating market sentiment and higher import prices. However, this effect has not yet 

materialized. 

FIGURE 3: DEVELOPMENT OF THE CZK/EUR EXCHANGE RATE 

 

Data source: ECB 

 

TOURISM PERFORMANCE IN 2024 

According to the latest data from the CZSO, the tourism sector ended 2024 with strong revenue 

growth. Gross value added (GVA) in the sector was CZK 179.8 billion and, for the second year in a 

row, exceeded the 2019 GVA — the last year before the COVID-19 pandemic — in current prices. 

Compared to 2019, it was 24.2% higher, and 10.1% higher year-on-year. Tourism’s share of total GVA 

reached 2.44% and 2.5% of total GDP. The economic contribution thus surpassed that of the 

agriculture, forestry, and fishing sectors combined.9  

The sector reflected improving conditions in the services market — over the course of the year, 

demand for accommodation, the number of visitors, employment in the sector, and revenue all 

increased. Total travel spending in the Czech Republic climbed to CZK 363.7 billion. Inbound tourism 

 
9 Zisk z cestovního ruchu v Česku dosáhl 364 miliard | Produkty 

https://csu.gov.cz/produkty/zisk-z-cestovniho-ruchu-v-cesku-dosahl-364-miliard
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(foreign visitors) accounted for 59% of total revenue. The remainder was spent by domestic visitors 

traveling within the country. 

In 2024, 36.3 million foreign tourists visited the Czech Republic, a 6.9% increase year-on-year. The 

largest number of visitors came from Germany, Slovakia, Poland, the United States, and the United 

Kingdom. Czechs made a total of 76.4 million domestic trips and 13 million trips abroad. Popular 

destinations include Slovakia, Italy, Croatia, Austria, and Greece.10      

 
10 Detailní přehled viz Tourism Satellite Account | Statistics 

https://csu.gov.cz/tourism_satellite_account

